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PexomenmyeTnes 1uist ramysi 3HAHB?

(cneyianvnocmi, oceimmnvoi npoepamu)

24 Cdepa obcimyropyBaHHS
242 TypwusM i pekpeartis
OI1l Mi>xHapoTHHI TYPUCTHYHHM Oi13HEC

Kadenpa (3aznauamu nosny nazey xagheopu)

Kadenpa rypucrtuanoro 6i3Hecy Ta TOCTHHHOCTI

I1.LI1. HITIT (3a moorcaueocmi)

Pisens BO

Apyruil (MaricTepchbKuil)

KVYPC, cemectp (6 sixomy b6yoe
BUKIA0AMUCDH)®

Mosa BHUKJIaAaHHA

YKpalHChKa

IIpepexsiszutu® (IeperyMoBU BUBUECHHS
JIMCITUATIIIIHN )

[Ilo Oyne BUBUATHCS

TEHJICHIIIT MDDKHAPOAHOTO TYPU3MY B YMOBaX
CBITOBOI ri1oba3arii

Yomy 1e mikaBo/Tpeda BUBUATH

OTPUMAaHHI 3HaHHS € HEOOXITHUMH IS IPUAHATTS
pillIeHHs Y CKJIAJHUX 1 Henepea0auyBaHUX YMOBaX,
10 TOTpedye 3aCTOCYBaHHS HOBUX MiIXO/IIB Ta
METO/IiB TPOTHO3YBAHHS

Yoro MOKHa HaBUUTHCS (pesyrbmamu
HABYAHHS)

3HATU TPAHCHAIIOHAIIbHI KOPIIOpallii B ranysi
TYypU3My Ta MEXaHi3M iX (pyHKI[IOHYBaHHS; yMiTH
BUKOPHCTOBYBATH 1H(pOpMaIliiiHO-1HHOBAIliIH1
METOJIU 1 TEXHOJIOTIi B cepi Typu3mMy

SIK MOXHA KOPUCTYBATHCSI HAOYTHMHU
3HAHHSAMH 1 YMIHHAMH (KOMNEmMeHmMHICMb)

3aTHICTH JI0 MiANPHEMHHIIBKOI AISIIBHOCTI HA
HaIlOHAJIbHOMY Ta MI>KHAPOJHOMY TYPUCTHUYHOMY
PHHKY

Indopmariiitne 3abe3neueHHs

[IpesenTanii, miapy4yHUKH, METOAUYHA JiTepaTypa,
Mmepexa Internet

Buan HaB4aibHUX 3aHATH (1eKyii,
NPAKMUYHi, CeMIHapCuKi, 1aO0PaAMopHi
3aHAMNIL MOUJ0)

JeKI1i Ta MPaKTUYHI 3aHATTS B IHTEPAKTUBHIN
¢dopMi 3 BUKOpUCTAHHAM 1H(opMariitHO-
KOMYHIKaTUBHUX TE€XHOJIOT1I

Bux ceMecTpoBOro KOHTPOJIIO

nudepeHiiiioBaHui 3aiK

MaxkcuManbHa KUIbKICTh 3100yBayiB Ha
cemectp’

be3 oOMexeHb;

MiHiMalbHa KIJIBKICTh 3no6yBaqu5 (minvku
0J151 MOGHUX, MEOPYUX OUCUUNIIIH, 30
Heobxionocmi)

B.o. oexana ¢haxynememy exorHomixu

Temsana [ PUHBKO




