Kon Ta Ha3Ba mucnumiiau YKpaiHCHKOIO
MoBor0 / Ha3zBa nucummnuiiHg aHriIiicbKO0
MOBOIO

1-034-03 I'poi Sk COIIOKYIBTYPHHI
dbenomen / Money as sociocultural
phenomenon

PCKOMCHI[y€TBC5I JJIA I‘aJIy3i 3HaHb

JUISL CTICHIAJIBHOCTEH YCiX rajgy3eid 3HaHb

Kadenpa kadenpa pinocodii
I1.1.I1. HIIIT (3a mooscnusocmi) [epmos C.B.

Piserr BO nepinii (0akasaBpChKHil)
KYPC, cemectp (8 sikomy 6yoe

BUKIIAOAMUCD)

MogBa BUKJIadaHHsA

YKpaiHChKa

[TpepexBi3uTu (IepeyMOBH BUBUCHHS
JUCIIUTLTIHM )

HE TepedayeHo

[Io Oyne BuBUaTHUCS 3MICTOBHI, AKCI10JIOT14HI,
aHTPOTMOJIOTI4HI, (byHKIIIOHABHI,
IICUXOJIOTIYHI  CHMBOJIYHI  aCICKTH
I'POLIEH.

Yomy 11e 11ikaBo/Tpeda BUBYATH

VY CBIIOMJIEHHST 3HAYYLIOCTI TPOIIEH, iX
(YHKITIOHATIBHOCTI Y SKOCTI 171€aJIbHOTO
3aco0y, KIHIIEBOi METH W abCOIOTHOI
BJIQJIM.

Yoro MOKHA HaBYATHUCS (pe3ynbmamu
HABUAHH)

Pozymitu YUHHUKA KYJIbTYPHOI1
JWHAMIKM, TPUHIMION — Tepioan3arii
KyJbTYPHUX TMPOLECIB, iX crenudiuHi
PHUCH Ta XapaKTCPUCTUKH.

Sk MOXHa KOPUCTYBaTUCS HAOYTUMHU
3HAHHSMH 1 YMIHHIMH (KOMIEmMeHmHICIb)

3M1aTHICTh ~ KPUTUYHO  aHaJI3yBaTH
KyJIbTYpHI SIBUIIA Ta TMpPOLECH 3
BUKOPUCTAHHSAM 3arajlbHOHAyKOBUX Ta
creniajJbHUX HAYKOBUX METO/IIB.

[adopmarriitne 3a6e3neueHHs

poOoua nporpama

BI/II[I/I HaBYaJIbHUX 3aHATH

JIEK1I11, TPaKTHUYH1 (CEMIHAPCHKI) 3aHSTTSI

Bu cemecTpoBOro KOHTPOIIHO

nrdepeHIiiioBanmii 3aik

MakcumanbHa KiJIbKICTh 3100yBaviB Ha
CEMECTP

0e3 0OMeXeEHb

MinimMasbHa KUTBKICTh 3100yBayiB

B.o. oexana ¢paxynememy

Bimaniti KPUBOILIEIH




