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PCKOMCHI[y€TBC5I JJIA I‘aJIy3i 3HaHb

JUISL CTICIIAIbHOCTEH YCiX rajgy3ei 3HaHb

Kadenpa

kadeapa TMOMITOJIOTII, coIloNorii Ta
nyOJIIYHOTO YIIPaBIIHHS

I1.1.I1. HIIIT (3a mooscnusocmi)

Hikoxenko B.B.

Pisens BO

nepiuii (OakaniaBpChbKHil)

KYPC, cemectp (8 sikomy 6yoe
BUKIAOAMUCD)

MogBa BUKJIadaHHsA

yKpaiHChKa / aHTJIIChKa

[TpepexBi3uTH (IepeyMOBH BUBUCHHS
JUCIIUTLTIHM )

HE TrepedayeHo

[Ilo Oyne BuBUATHCS

[ligmpueMHUIITBO ~ SIK  HECTaHIApTHA
HOBAaTOpPChbKa TIOBEMIHKA 1 MJiSUTbHICTD
BEJIIMKUX  Ta  Majux  COI[aJbHO-
€KOHOMIYHHX I'PYII 1 BEPCTB CYCIIJIbCTBA.
[linnpueMHUNITBO SIK OCOOJMBUNA BUJ
IISITIBHOCTI, HAIIJIEHWM Ha JOCSITHEHHS
J0JIATKOBOTO  MPOJYKTY  (7101aTKOBOi
BApTOCTI)  LUIAXOM  TBOPYMX  JII
(koMOiHaIii) 1Mo opradizaimii HasBHHUX
3aco01B, peCypcCiB.

Yomy 11€ 11iKaBo/Tpeda BUBYATH

BuBuenHs JTUCLMILTIHU JaCTh
MO>KJIUBICTh PO3MIMPUTH Ta TOTIUOUTH
HaBUYKH YCHIIIHOI npodeciitHoi
JUSTTBHOCTI Ta YP13HOMaHITHUTH

HOBCSIKI[CHHi IMPAKTHUKH.

Yoro MoXHa HaBYATHCS (pesynbmamu
HABUAHH)

Po3ymitu Ta 0OrpyHTOBYBAaTH €(DEKTHBHI

TpaekTopii COITlaJIbHO-€KOHOMIYHO1
MOJIepHI3aIli  KpaiHu; e(eKTUBHO
3a0e3MnevyBaTh COIOJOTIYHUN CYTIPOBIA
peanizari M1MPAEMHHAIIBKHX,

MapKETUHTOBUX MPOEKTIB.

Ak MOXHA KOPUCTYBaTUCS HAOYTUMHU
3HAHHSMH 1 YMIHHIMH (KOMIEmMeHmHICIb)

dopMyBaHHS 31aTHOCTI JIATH COLIAJIBHO
BIIMOBIAILHO Ta CBIJIOMO, aHaJIi3yBaTH
colfiajabHI ePEeKTH MISUTbHOCTI IHCTUTYTIB
CyCHIJIbCTBA, IPOTHO3YBaTH PO3BUTOK
COLAIBHUX MIPOIIECIB, BUSABIIATU
1HILIaTUBY Ta JIIJIEPCHKI SIKOCTI.

[adopmarriitne 3a06e3neueHHs

poOoya mporpama

BI/II[I/I HaBYaJIbHUX 3aHATH

JICKIIi1, TPaKTUYHI (CEMIHAPCHKI) 3aHSTTSI

Bu cemecTpoBOro KOHTPOIIHO

nudepeHIiioBanmii 3aiK

MakcumanbHa KiJIbKiCTh 3100yBaviB Ha
CEMECTP

0e3 0OMeXeEHb

MiHiMaJIbHA KUIBKICTb 3100yBayiB

B.o. oexana paxynomemy

Bimaniti KPUBOILIEIH




